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“Chewing the Fat”
or

“There’s never bean 
a better time for 

beans”
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BRONZED AUSSIES



• 67% of men and 52% of 
women are overweight 
or obese
- around 7 million Australian 

adults

• 17% of children (2-16 
years old) are 
overweight; 6% obese.
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Diabetes
• 242,033 Australians have  

type 2 diabetes as a result 
of being obese

Obesity causes:
• almost one-quarter of:

– type 2 diabetes (23.8%)
– osteoarthritis (24.5%)

• around one-fifth of: 
– cardiovascular disease 

(21.3%) 
– colorectal, breast, uterine 

and kidney cancer (20.5%).
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Pulse Canada Fact Sheets

“Pulses are an excellent source of the 
B vitamin folate. A one cup serving of 
pulses provides, on average, more 
than half the current recommended 
daily allowance.”

Health benefits of pulses
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“pulses for
controlling
blood sugar”
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•“Pulses are extremely low in fat 
and low in sodium, are virtually 
free of saturated fatty acids and
contain no cholesterol.

• Pulses are rich in dietary fibre, 
including soluble fibre which can 
slow the absorption of lipids and
lower blood cholesterol.”
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“Eating Well with Canada's Food 
Guide(2007): Development of the 
Food Intake Pattern.”

April 2007 issue of Nutrition Reviews, 
Vol.65, No. 4 

Health Canada www.hc-sc.gc.ca
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Newspoll: Low Carb Confusion
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Wholegrains Prevent Diabetes
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Consumers want to 
be:

healthy
happy
forever young
never sick 
never die
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Women also want to be thin. 
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NOYES
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PULSES HAVE AN IMAGE 
PROBLEM!

BORING
DIFFICULT/
TIME-CONSUMING TO 
PREPARE
WHAT DO YOU DO 
WITH THEM?
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The challenge for pulses

Consumers do not have a 
clear idea of the health 
benefits of pulse foods

Pulse foods face serious 
challenges
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Anti-smoking campaign:Australia
Smoking causes mouth cancer
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Neuro marketing
Martin Lindstrom “Buyology”
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What is success?
1.Sell more pulses?
2.Increase profitability of 
pulse industry?
3.Healthy consumers?
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Market linkages with 
food manufacturers
ensure grains meet 
the requirements of 
food processors and 
manufacturers 
opportunity to  
increase the use of 
grains in key food 
products

Market signals 
to drive R&D 
leading to 
commercial 
opportunities

Promotion of 
grain 
products as a 
high value 
source of 
nutrients 
(domestic & 
international 
markets)

Recognition 
that growers 
are 
contributing 
to  
community 
health

Positive, 
industry-wide 
commitment 
with shared 
responsibility 
in increasing 
grain 
consumption

Benefits for Growers
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Success requires a: 
Combined, coordinated, 
comprehensive, targetted, 
determined effort
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EVERYONE’S 
A 

WINNER
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Need for continued reinforcement of 
health and nutrition messages to health 
professionals and consumers

Pulses require more a more contemporary 
profile to find a place in the modern western 
diet

International collaboration on pulse 
research and marketing is essential



An Australian Ute 
(pronounced “yute”)
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Thank you
DON’T BE A HAS BEEN – EAT MORE BEANS
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